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influenced by the development of social media which is very popular and in
demand, namely the TikTok application. The purpose of this study was to
determine whether there is a relationship between body image and life
satisfaction in adolescent girls who use TikTok. This research design uses a
cross-sectional design. The sample of this study were adolescent girls from SMA
Negeri 1 Gondanglegi and SMK Cendika Bangsa Kepanjen totaling 135
respondents, but 100 respondents fit the criteria with the sampling technique,
namely non-probability sampling using purposive sampling technique. This
study has 2 variables, namely body image as measured by the MBSRQ-AS

e-ISSN 2 528 - 2603 | p-ISSN 2252-5637

(Multidimensional Body Self Relation Questionnaire - Appearance Scales)
questionnaire and life satisfaction as measured by the SWLS (Satisfaction With
Life Scale) questionnaire. Data analysis using the Spearman test, the results of
statistical tests with the Spearman's rho test obtained a p-value of 0.000 < a (0.05)
so that there is a significant relationship between body image and life satisfaction
in adolescent girls who use TikTok. The correlation value shows 0.767 which is
a strong relationship. The correlation coefficient value (r) also shows that the
variable is positive, so this states that there is a positive relationship between the
body image variable and life satisfaction. It is hoped that young women have the
awareness of being able to accept themselves well, can use and respond to TikTok
content wisely and selectively and support from external factors such as
education to young women is needed.

ABSTRACT

Body image problems experienced by adolescent girls are influenced by the development of a very popular and sought-
after social media, namely the TikTok application. The purpose of this study was to determine whether there is a
relationship between body image and life satisfaction in adolescent girls who use TikTok. This study used a cross-
sectional design. The sample of this study was adolescent girls from SMA Negeri 1 Gondanglegi and SMK Cendika
Bangsa Kepanjen, totaling 135 respondents, but 100 respondents who met the criteria with a non-probability sampling
technique using a purposive sampling technique. This study has 2 variables, namely body image measured by the
MBSRQ-AS (Multidimensional Body Self Relation Questionnaire - Appearance Scales) questionnaire and life
satisfaction measured by the SWLS (Satisfaction With Life Scale) questionnaire. Data analysis used the Spearman test,
the results of statistical tests with the Spearman's rho test obtained a p-value of 0.000 <o (0.05) so that there is a
significant relationship between body image and life satisfaction in adolescent girls who use TikTok. The correlation
value shows 0.767 which is a strong relationship. The correlation coefficient (r) also indicates a positive correlation
between body image and life satisfaction. It is hoped that young women will develop self-awareness, be able to use and
respond to TikTok content wisely and selectively, and receive support from external factors such as education.
Keywords: Body image, Life satisfaction, Adolescent girls, TikTok

1. INTRODUCTION

Adolescence is a time of assessment and new experiences in social, cognitive, emotional,
psychological, and physical appearance. In adolescents aged 16 to 18, the most vulnerable age in
development, adolescents strive to appear as attractive as possible to gain recognition and attraction. This
is especially true for adolescent girls, as they place greater importance on physical appearance, beauty, and
body image. Body image issues experienced by adolescent girls are influenced by the development of the

highly popular and sought-after social media app, TikTok (Purwati, 2023). According to a report by We
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Are Social, TikTok has 112.97 million users in Indonesia. TikTok allows users to share short videos
covering a variety of topics, including beauty, physical appearance, and body image. This can affect
adolescent girls' levels of life satisfaction with their bodies, leading to stress, depression, low self-
confidence, low self-acceptance, and other mental health disorders. This concern aligns with the increasing

rates of adolescent depression reported in various countries (Wilson & Dumornay, 2022).

Low levels of life satisfaction among adolescent girls are caused by frequent exposure to unrealistic
physical appearance standards through the social media platform TikTok. This exposure can influence their
perception of their physical appearance, as they perceive the images displayed on TikTok as perfectly
perfect and thus constitute body goals. Maes and Vandenbosch's (2022) longitudinal study of adolescent
girls demonstrated a link between Instagram and TikTok use and body image constructs over time.
Bissonette Mink and Szymanski (2022) also found direct, indirect, and moderated relationships between
TikTok use and body dissatisfaction. To date, there have been no optimal efforts to improve life satisfaction
related to body image among adolescent girls who use TikTok. Therefore, educational efforts related to

body image are needed to enable adolescent girls who use TikTok to better accept themselves.

Further evidence demonstrates the magnitude of this problem. According to the 2020 ZAP Beauty
Index report, approximately 62.2% of Indonesian teenagers have been victims of body shaming during their
lifetime, and nearly 50% feel insecure about their physical appearance. Furthermore, 59.7% of teenagers
aged 16 to 18 are dissatisfied with their body shape. Research conducted in Malang Regency found that
52.2% of adolescent girls have a negative body image. Comparisons of physical appearance have also been
shown to be associated with body dissatisfaction among female TikTok and Instagram users (Apriliani &
Soetjiningsih, 2023), suggesting that comparison mechanisms with social media figures play a significant

role in shaping adolescent body image.

The main factor that can influence levels of life satisfaction related to body image is social media,
as it serves as a platform for advertising and promotion, one example being TikTok. Promotional content
often features influencers advertising products, leading to negative impacts. Many TikTok influencers
portray ideal body figures, often considered body goals. This exposure negatively impacts body image in
adolescent girls. A theoretical explanation can be found in the tripartite influence model, which positions
media, family, and peers as sources of influence on body dissatisfaction through the internalization of ideals
and appearance comparisons (Roberts et al., 2022). A meta-analysis by Bonfanti et al. (2025) confirmed
that social comparison on social media is associated with body image concerns and eating disorder
symptoms. Using TikTok for one to two hours can influence adolescent girls to compare themselves to the

influencers they view.

Based on this, it is hoped that young women will develop an awareness of self-acceptance, be able
to use and respond to TikTok content wisely and selectively, so that they feel satisfied with their body
image, grateful, happy, and have a positive life satisfaction. Thus, young women will not compare
themselves to the body image standards held by others on TikTok. Based on this basis, researchers are
interested in examining the relationship between body image and life satisfaction in young women who use

TikTok at SMA Negeri 1 Gondanglegi and SMK Cendika Bangsa.
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2. METHOD

This research is a quantitative study with a cross-sectional design. This research was conducted from
December 2023 to January 2024 at SMA Negeri 1 Gondanglegi and SMK Cendika Bangsa. The variables
in this study were body image and life satisfaction. The population in this study were all female TikTok
users aged 16 to 18 years at SMA Negeri 1 Gondanglegi and SMK Cendika Bangsa. Sampling was carried
out using a purposive sampling technique with criteria determined by the researcher, namely the inclusion
criteria for female respondents who were willing to be respondents, users of TikTok and other social media,
active and passive TikTok users, using TikTok as a reference for personal appearance, using TikTok for at
least 1 year and using TikTok for at least 2 hours per day, while the exclusion criteria in this study were
female respondents who were not willing to be respondents. Of the 135 female respondents, 100
respondents met the criteria and became the research sample. The questionnaire used to determine body
image is the Multidimensional Body Self Relation Questionnaire-Appearance Scales (MBSRQ-AS)
questionnaire adapted from Cash's theory and the type of statement is a Likert scale modified by the
researcher totaling 20 statements, consisting of 14 favorable statements and 6 unfavorable statements.
Meanwhile, to determine life satisfaction using the Satisfaction With Life Scale (SWLS) questionnaire
adapted from Diener's theory and the type of statement is a Likert scale modified by the researcher totaling
17 statements, consisting of 14 favorable statements and 3 unfavorable statements. Data analysis used the
Spearman's rho test with SPSS version 22. In this study, attention was paid to research ethics, namely

informed consent, anonymity, confidentiality, justice, beneficence, and non-maleficence.

3. RESULTS AND DISCUSSION

The results obtained from the study are presented in characteristic distribution tables, frequencies,
and analysis. Respondent characteristics are presented in Table 1, specific data on body image and life
satisfaction in Table 2, correlation test results in Table 3, and a summary of the research flow and main

results in Figure 1.

Table 1. Respondent Characteristics

Class Characteristics Frequency (F) Percentage (%)
Class X 60 60.0%
Grade XI 28 28.0%
Grade XII 12 12.0%
Total 100 100.0%
Age 16 years 65 65.0%
17 years 23 23.0%
18 years 12 12.0%
Total 100 100.0%
Media TikTok 18 18.0%
TikTok and Instagram 79 79.0%
TikTok, Instagram and Facebook 3 3.0%
Total 100 100.0%
Long More than or equal to 1 year 100 100.0%
Use
Total 100 100.0%
Content The physical appearance of 58 58.0%
everyone on TikTok
Skincare products (body care) 24 24.0%
Lifestyle 18 18.0%
Total 100 100.0%

Table 2. Specific Data on Body Image and Life Satisfaction
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Category Frequency (F) Percentage (%)

Body Image Low 18 18.0%
Enough 71 71.0%

Tall 11 11.0%

Total 100 100.0%

Life Satisfaction Low 16 16.0%
Enough 68 68.0%

Tall 16 16.0%

Total 100 100.0%

Table 3. Results of Spearman Rho Correlation Analysis Test

Life Satisfaction

r=0.767
Body Image P =0.000
N =100

Figure 1. Summary of the Flow and Results of the Research on the Relationship between Body Image and

Life Satisfaction

RESPONDENTS

100 female adolescent TikTok users from SMA Negeri 1
Gondanglegi and SMK Cendika Bangsa who met the
purposive sampling criteria.

v

MEASUREMENT

Body image was measured using the MBSRQ-AS,
and life satisfaction was measured using the
Satisfaction With Life Scale (SWLS).

v

MAIN RESULTS

The majority of respondents had a moderate level
of body image, accounting for 71 respondents (71.0%).
Life satisfaction was also predominantly at a moderate level,
accounting for 68 respondents (68.0%).

\ ‘ S
'd N
SPEARMAN'S RHO TEST
The p-value was 0.000 (p < 0.05),

with a correlation coefficient of 0.767,
indicating a positive relationship.

v

CONCLUSION

The higher the body image level, the higher the
life satisfaction among female adolescent TikTok users.
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Based on Table 1, it is known that most of the female teenagers in grade X are 60 people (60.0%),
aged 16 years are 65 people (65.0%), the media used are TikTok and Instagram are 79 people (79.0%), the
duration of use is more than or equal to 1 year is 100 people (100.0%), and the content used as a reference
is the physical appearance of all people on TikTok is 58 people (58.0%). Based on Table 2, it is known that
some female teenagers have a sufficient body image of 71 people (71.0%) and a sufficient life satisfaction
of 68 people (68.0%). Based on Table 3, the results of the statistical test with the Spearman's rho test using
SPSS version 22 obtained a p-value of 0.000 <a (0.05), so Hl is accepted, so there is a significant
relationship between body image and life satisfaction in female teenagers who use TikTok. The Spearman's

rho correlation value of 0.767 indicates a positive correlation with a strong relationship.

Based on the results of the body image study, of the total respondents of 100 female adolescents, the
majority had a sufficient body image with a frequency of 71 respondents (71.0%), while in the low body
image category there were 18 respondents (18.0%) and in the high body image category there were 11
respondents (11.0%). In the low category, respondents were in the appearance orientation aspect, which
means that respondents did not have more attention to their appearance and did not have the desire to
improve and enhance their appearance. In addition, there was also an aspect of body size categorization,
where if having a fat body size it would cause a lack of confidence. The results of this study also showed
that the reference used by female adolescents in body image was social media as many as 79 respondents
(79.0%) and the content that influenced body image was the appearance of all characters on TikTok. This
finding is in line with Fitriani and Purnomo (2023) who described the body image of female adolescents

using TikTok social media at a level that was strongly influenced by the content consumed daily.

The results of this study align with the finding that frequent exposure to unrealistic physical
appearance standards through TikTok social media can influence adolescents' perceptions of their own
physiques, as they perceive TikTok as depicting a perfect physique, with a thin body being considered body
goals. Information conveyed through TikTok visual content is delivered in video format, allowing female
TikTok users to easily incorporate information related to their body appearance. According to the image
superiority theory, images are more easily remembered than text. Therefore, TikTok content in the form of
videos depicting the physical appearance of peers, celebrities, or strangers can influence a person's self-
esteem, leading to the development of a negative body image. This appearance comparison mechanism is
supported by Apriliani and Soetjiningsih (2023) and Bonfanti et al.'s (2025) meta-analysis, which links

social comparison on social media with body image concerns.

Teenage girls who use TikTok and have an adequate body image are those who are satisfied with
their bodies, know how to value themselves more, are grateful for their condition, and have self-confidence.
Self-confidence means that adolescents feel satisfied with themselves, will take good care of their bodies,
and can be classified as adolescent girls with a positive body image. Having a positive body image creates
a positive perspective for evaluating and feeling accepted for who they are. Conversely, when an adolescent
girl sees her body as not conforming to the concept of an ideal body, she considers herself inferior, making
her unable to accept her situation. Such adolescent girls can become adolescent girls with a negative body
image. Feelings of dissatisfaction with one's own body can also be interpreted as a negative body image.

This dissatisfaction makes it difficult for adolescents to accept themselves. The link between body image
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and self-confidence and self-acceptance is in line with Agustin and Rizal (2022) and Fitra et al. (2021) who

found a relationship between self-esteem and body image in adolescent girls.

Based on the results of the life satisfaction study, of the total respondents of 100 adolescent girls,
the majority had a moderate life satisfaction with a frequency of 68 respondents (68.0%), while in the low
life satisfaction category there were 16 respondents (16.0%) and in the high life satisfaction category there
were 16 respondents (16.0%). This indicates that adolescent girls have quite good life satisfaction. Life
satisfaction plays an important role in the lives of adolescent girls. When an adolescent girl can accept
herself, she can also accept her physical appearance with all its shortcomings and strengths. In the low
category, respondents are in the aspect of satisfaction with their current life, which means that the
respondents feel disappointed and are not satisfied with their current appearance. This study also shows
that factors related to life satisfaction are social media with 79 respondents (79.0%) and content that
influences life satisfaction is the appearance of all characters on TikTok. Optimism has been shown to
contribute to shaping the body image of adolescent girls who use beauty products (Aisyah et al., 2023),

which indicates that positive psychological factors go hand in hand with better body assessment.

Life satisfaction is a person's perspective and acceptance of everything in their life. Positive TikTok
users will feel satisfied with their physical appearance, while negative users will not be able to respond and
will not feel satisfied with their physique. Positive assessments of body shape create self-confidence and
satisfaction with their body condition, so they feel no need to compare themselves with others (Aisyah et
al., 2023). It can be concluded that adolescent girls who experience positive life satisfaction from TikTok
social media will have satisfaction with themselves. The emergence of ideal standards originating from all
figures in TikTok and other media will also not be the main reference in influencing adolescent girls' life
satisfaction. Conversely, if an adolescent girl feels dissatisfied with her body, this can be interpreted as an
individual with negative life satisfaction. The findings of Kesi et al. (2019) regarding the relationship
between life satisfaction and envy in adolescent social media users, Sirajuddin et al. (2023) regarding self-
esteem and life satisfaction of generation Z, and Margaretha (2023) regarding life satisfaction and fear of
missing out, show that adolescent life satisfaction is indeed intertwined with their experiences on social

media.

Based on the research results contained in the data analysis, body image is correlated with life
satisfaction in adolescent female TikTok users. The r value = 0.767 indicates a strong correlation. The
correlation coefficient (r) also indicates that this variable is positive, indicating a positive relationship
between body image and life satisfaction. Therefore, a positive body image in adolescent female TikTok
users will be followed by high life satisfaction. Conversely, if adolescent female TikTok users have a low
or negative body image score, it means they have low life satisfaction. The direction of this relationship is
consistent with the longitudinal study of Maes and Vandenbosch (2022) which linked TikTok and
Instagram use with adolescent female body image constructs over time, as well as with Mahon and Hevey
(2021) who showed that the way adolescents process body image on social media is related to their agency

and active coping with appearance pressures.

However, the relationship between social media and adolescent well-being is not always
straightforward. Marttila et al. (2021) found in a longitudinal analysis that problematic social media use

was associated with loneliness and lower life satisfaction, while Mader et al. (2025) found that the influence
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of social media use on adolescents' subjective well-being varied across individuals. Marciano and
Viswanath (2023) note that social media can also support flourishing when used actively and meaningfully.
This framework helps to interpret the research findings more holistically: what is related to life satisfaction
is not simply the amount of time adolescents spend on TikTok, but rather how they perceive their bodies
amidst the content they consume. Body image thus acts as a bridge between social media experiences and

life satisfaction.

The link between body image and health behaviors adds an additional dimension. Eck et al. (2022)
found that body dissatisfaction in young women was related to eating habits, weight-related behaviors, and
overall health. In Indonesia, Andini et al. (2023) linked body image and intensity of social media use to
adolescent girls' eating habits, while Rahman and Dina (2025) linked body image, social media intensity,
diet quality, physical activity, and nutritional status. Ward et al. (2023) added that social media use is
associated with self-sexualization in adolescent girls, expanding the risk of body image from mere
dissatisfaction to self-objectification. Harriger et al. (2023) emphasized that research on social media and
body image, including TikTok, needs to move toward understanding mechanisms and interventions, rather

than simply mapping relationships.

The implications of these findings for nursing practice and school health are clear. Body image
education needs to be part of adolescent health promotion, emphasizing self-acceptance, thoughtful and
selective use of TikTok, and the ability to filter appearance-related content. Taibi et al. (2023) demonstrated
that social media literacy can support adolescents' conscious social media use and improve their
psychological well-being. Paraskeva et al. (2024) explored the use of influencers to deliver first-line digital
interventions for improving body image in adolescent girls, a promising approach because it reaches
adolescents through the influencers they follow. External support, such as education, is therefore necessary
for adolescent girls to feel satisfied with their physical appearance, feel grateful, happy, and achieve positive

life satisfaction, without comparing themselves to the standards portrayed by all TikTok influencers.

Several limitations should be noted. The cross-sectional design prevents the associations found from
being interpreted as causal; the relationship could also be in the opposite direction, with adolescents with
low life satisfaction evaluating their bodies more negatively. Purposive sampling in two schools limits the
generalizability of the findings to the broader population of adolescent girls. Measurements of body image
and life satisfaction relied on a modified self-report questionnaire, thus potentially biasing responses. Other
potentially related variables, such as self-esteem, family and peer support, and intensity of social media use
other than TikTok, were not controlled for in the analysis. These limitations are important considerations

for interpreting the results and designing further research.

4. CONCLUSIONS AND SUGGESTIONS

Based on the results of the data analysis that researchers have obtained from the calculation of the
questionnaire that has been distributed about the relationship between body image and life satisfaction in
female adolescent users of TikTok at SMA Negeri | Gondanglegi and SMK Cendika Bangsa, it can be
concluded as follows: the body image of female adolescent users of TikTok is mostly in the sufficient
category (71.0%); the life satisfaction of female adolescent users of TikTok is mostly in the sufficient

category (68.0%); and body image has a significant relationship with the life satisfaction of female
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adolescent users of TikTok, with a strong positive correlation (r = 0.767; p = 0.000). The higher the body

image, the higher the life satisfaction of female adolescent users of TikTok, and vice versa.

For adolescent girls, it is hoped that they will develop self-awareness and positive self-acceptance,
using and responding to TikTok content wisely and selectively, so they feel satisfied with their physical
appearance, grateful, and happy. Schools and healthcare professionals should consider including body
image education and social media literacy in adolescent health promotion activities, given that most

respondents' appearance references come from social media.

For future researchers, it is recommended to use a longitudinal or experimental design to explore
the direction of the relationship, expand the location and number of samples, and include intermediary
variables such as social comparison, internalization of appearance ideals, and self-esteem so that the

mechanism of the relationship between body image and life satisfaction can be explained more completely.

REFERENCE
Agustin, S., & Rizal, GL (2022). Body image and self-confidence in married adolescent girls. Cognicia, 10
(1), 13-18. https://doi.org/10.22219/cognicia.v10il.17605

Aisyah, EP, Simatupang, M., & Aisha, D. (2023). The Influence of Optimism on Body Image of Adolescent
Girls Who Use Beauty Products in Karawang. Prima Psychology, 6 (2), 93-102.
https://doi.org/10.34012/psychoprima.v6i2.3894

Andini, S., Malkan Bakhrul Ilmi, I., Wahyuningsih, U., & Intania Sofianita, N. (2023). The relationship
between body image and intensity of social media use with eating habits in female adolescents at

SMAN 1, Serang City. Jurnal Mitra Kesehatan, 6 (1), 10-24. https://doi.org/10.47522/jmk.v6il.214

Apriliani, NMRR, & Soetjiningsih, CH (2023). Physical Appearance Comparison and Body Dissatisfaction
in Female Users of TikTok and Instagram. Psikoborneo: Jurnal Ilmiah Psikologi, 11 (4), 470.
https://doi.org/10.30872/psikoborneo.v11i4.12234

Bissonette Mink, D., & Szymanski, D. M. (2022). TikTok use and body dissatisfaction: Examining direct,
indirect, and moderated relationships. Body Image, 43 , 205-216.

https://doi.org/10.1016/j.bodyim.2022.09.006

Bonfanti, R.C., Melchiori, F., Teti, A., Albano, G., Raffard, S., Rodgers, R., & Lo Coco, G. (2025). The
association between social comparison in social media, body image concerns and eating disorder

symptoms: A systematic review and meta-analysis. Body Image, 52 , 101841.

https://doi.org/10.1016/j.bodyim.2024.101841

Eck, K. M., Quick, V., & Byrd-Bredbenner, C. (2022). Body Dissatisfaction, Eating Styles, Weight-Related
Behaviors, and Health among Young Women in the United States. Nutrients, 14 (18), 3876.
https://doi.org/10.3390/nu14183876

Fitra, NA, Rahayu Z, SP, Desmita, D., & Irman, I. (2021). The Relationship between Self-Esteem and Body
Image in Adolescent Girls in Child Welfare Institutions (LKSA). Istinarah: Religious, Social and
Cultural Research, 3 (2), 84. https://doi.org/10.31958/istinarah.v3i2.4534




Journal of Mesencephalon Health — Vol. 12 ,no. 1 , 2026 e-ISSN 2 528 - 2603 | p-ISSN 2252-5637

Fitriani, A., & Purnomo, JT (2023). Body image in adolescent girls who use TikTok social media. Proyeksi,
18 (2), 213. https://doi.org/10.30659/jp.18.2.213-225

Harriger, J. A., Thompson, J. K., & Tiggemann, M. (2023). TikTok, TikTok, the time is now: Future
directions in social media and body image. Body Image, 44 , 222-226.
https://doi.org/10.1016/j.bodyim.2023.01.005

Kesi, S., Hartati, R., & Syaf, A. (2019). Life Satisfaction with Envy in Adolescent Social Media Users.
Psychopolytan: Journal of Psychology, 3 (1), 9—15. https://doi.org/10.36341/psi.v3i1.940

Mader, S., Costantini, D., Fahr, A., & Jordan, M.D. (2025). The effect of social media use on adolescents'
subjective well-being: Longitudinal evidence from Switzerland. Social Science & Medicine, 365 ,

117595. https://doi.org/10.1016/j.socscimed.2024.117595

Maes, C., & Vandenbosch, L. (2022). Adolescent girls' Instagram and TikTok use: Examining relations
with body image-related constructs over time using random intercept cross-lagged panel models.

Body Image, 41 , 453—459. https://doi.org/10.1016/j.bodyim.2022.04.015

Mahon, C., & Hevey, D. (2021). Processing Body Image on Social Media: Gender Differences in
Adolescent Boys' and Girls' Agency and Active Coping. Frontiers in Psychology, 12 .
https://doi.org/10.3389/fpsyg.2021.626763

Marciano, L., & Viswanath, K. (2023). Social media use and adolescents' well-being: A note on flourishing.

Frontiers in Psychology, 14 . https://doi.org/10.3389/fpsyg.2023.1092109

Margaretha, MN (2023). The relationship between life satisfaction and Fear of Missing Out (FoMO) in
adolescent social media users. Psikoislamika: Journal of Psychology and Islamic Psychology, 20

(2), 687-697. https://doi.org/10.18860/psikoislamika.v20i2.23219

Marttila, E., Koivula, A., & Risénen, P. (2021). Does excessive social media use decrease subjective well-
being? A longitudinal analysis of the relationship between problematic use, loneliness and life

satisfaction. Telematics and Informatics, 59 , 101556. https://doi.org/10.1016/j.tele.2020.101556

Paraskeva, N., Haywood, S., Hasan, F., Nicholls, D., Toledano, M. B., & Diedrichs, P. C. (2024). An
exploration of having social media influencers delivers a first-line digital intervention to improve
body image among adolescent girls: A qualitative study. Body Image, 51 , 101753.

https://doi.org/10.1016/j.bodyim.2024.101753

Purwati, AE (2023). The Impact of Social Media on Adolescent Girls' Body Image. Preventif: Journal of
Public Health, 14 (3), 553-568. https://doi.org/10.22487/preventif.v14i3.998

Rahman, NA, & Dina, RA (2025). The Relationship between Body Image, Intensity of Social Media Use,
Diet Quality, Physical Activity, and Nutritional Status in Adolescents. Journal of Nutrition and
Dietetics, 4 (2), 82-95. https://doi.org/10.25182/jigd.2025.4.2.82-95

Roberts, S.R., Maheux, A.J., Hunt, R.A., Ladd, B.A., & Choukas-Bradley, S. (2022). Incorporating social

media and muscular ideal internalization into the tripartite influence model of body image: Towards




Journal of Mesencephalon Health — Vol. 12 ,n0. 1,202 6 e-ISSN 2 528 - 2603 | p-ISSN 2252-5637

a modern understanding of adolescent girls' body dissatisfaction. Body Image, 41 , 239-247.
https://doi.org/10.1016/j.bodyim.2022.03.002

Sirajuddin, KK, Ahmad, & Siswanti, DN (2023). The Relationship Between Self-Esteem and Life
Satisfaction of Generation Z Instagram Social Media Users. PESHUM: Journal of Education, Social
and Humanities, 2 (2), 255-265. https://doi.org/10.56799/peshum.v2i2.1390

Taibi, D., Scifo, L., Bruno, N., & Fulantelli, G. (2023). Social Media Literacy to Support a Conscious Use
of Social Media in Adolescents and Improve Their Psychological Well-Being: A Pilot Study.
Sustainability, 15 (17), 12726. https://doi.org/10.3390/sul51712726

Ward, L.M., Jerald, M.C., Grower, P., Daniels, E.A., & Rowley, S. (2023). Primping, performing, and
policing: Social media use and self-sexualization among US White, Black, and Asian-American

adolescent girls. Body Image, 46 , 324-335. https://doi.org/10.1016/j.bodyim.2023.06.015

Wilson, S., & Dumornay, N. M. (2022). Rising Rates of Adolescent Depression in the United States:
Challenges and Opportunities in the 2020s. Journal of Adolescent Health, 70 (3), 354-355.
https://doi.org/10.1016/j.jadohealth.2021.12.003

10



	1. introduction
	2. method
	3. results and Discussion
	4. conclusions and suggestions

